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7th December 2017 

 

TV2U POST AGM AND BUSINESS UPDATE 

 

The Board of Directors of TV2U International Limited (ASX TV2: “TV2U”) provide the following 
business update by TV2U’s Executive Chairman Nick Fitzgerald:  

“I am writing this at 3:00am KL Malaysia time after phoning anyone who will listen to me garble on end-
lessly about anything and everything trying to while away the hours in an attempt to fall asleep. Those of 
you that travel know the annoying effects of jetlag especially if you have been in 4-time zones in the last two 
weeks as I have, and your head is buzzing after another great day at the office (wherever that might be today).  
 
I have given up any contemplation of any sleep so to idly pass away the hours I thought what better way then 
to update you all on what’s been happening in the world of TV2U. 
 

Yesterday was the first day of our PGASOM workshop 
and as can be seen by the picture the event was opened 
by the traditional Indonesian Conga lead by Achsan Al 
Alam this is an ancient secret men’s business initiation 
ceremony. For those that don’t know Achsan is heading 
the PGAS/SMARTRFREN partnership in Indonesia. 
 
The main aim of this event is to bring our partners up to 
speed on the technical aspects of iVANX platform which 
includes administration dashboard tools, mobile and web 
applications, networking, servers, billing (payment gate-
way), system’s testing and UAT (user acceptance testing). 
As previously announced we are working hard to have 
the platform ready for service prior to Christmas waiting 

for the green light from SMARTFREN for commercial launch.  
 
Crucial to this workshop is setting the strategies for growth in Indonesia as SMARTFREN are one of poten-
tially hundreds of customers. PGAS and TV2U are jointly targeting the ISPs (internet service providers) as 
well as the telco’s and content owners. PGAS are the backbone to an estimated 70% of Indonesia’s ISPs this 
is the key to open the door of the home in which we will bring in personalized OTT content viewing experience 
and future IoT (Internet of Things) services. We are not a ‘one trick pony’ in both our technology and busi-
ness model once revenue starts we will scale retrospectively and realize our full potential for the benefit of 
both our staff and shareholders. 
 
Moving forward in 2018 TV2U being a ‘Techy Company’ we will need to put more focus on marketing our 
brand and image especially as the TV2U brand will be in the home with our Brazilian launch as we co brand 
with the ISPs and content owners.  
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To our shareholders and followers ‘no pain no gain’ and we have had our fair share of pain and no doubt 
as we turn the corner to new revenues there will people out there that will doubt us but we believe we have 
something special that others can’t replicates because its built with passion and vision. 
 

As we approach the Christmas and holiday period, I would like on behalf of our team, to wish you all a very 

festive season ahead. Whilst our work never really stops over this period, there will be reduced contact with 

customers as their staff take time off. We will of course update you on anything of a price sensitive nature as 

and when it happens, otherwise our “update announcements” will rest until the new year. 

 

It has been both a challenging and of late, a rewarding year and we look forward to 2018 very much”. 

 

Nick Fitzgerald 

 

 

INVESTOR ENQUIRIES: 

Corporate Communications: David Adams 

Email: david@tv2u.com 

ABOUT TV2U 

TV2U is a global complete entertainment platform that enables businesses, such as telecommunications 

companies, to quickly and easily offer streaming content to their customers. The service includes movies, 

television programs, karaoke content and games through an encrypted channel for enhanced copyright pro-

tection. TV2U also offers unique real-time viewership analytics to enable businesses to send highly targeted 

advertising to end-users to maximise their revenue streams. TV2U is changing the face of online entertain-

ment and advertising. 
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