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8 March 2018 

TV2U BUSINESS UPDATE 
 

The Board of Directors of TV2U International Limited (ASX TV2: “TV2U”) provide the follow-
ing business update:  

 

BRAZIL BUSINESS UPDATE 

TV2U are pleased to update shareholders on negotiations regarding the 90% acquisition of SLIM PACK. 

SLIM PACK have obtained the licence from the National Motion Picture Agency (ANCINE) pursuant of 

Brazilian Law Number 12.485/2011 for the Audio-Visual Communication of Conditional Access (secured 

content) that allows the emission, transmission and reception, by any electronic means, of images, accompa-

nied or not with sound, that results in the delivery of audio-visual content exclusively to subscribers. This 

licence allows for the legal national transmission of OTT services for the region of Brazil and enables SLIM 

PACK to finalize content licence agreements with Content Owners.  SIM PACK have extended the licence to 

TV2U which enables TV2U to broadcast Free To Air content and to finalise the premium content contracts 

for both live and Video on Demand (VOD). 

 

TV2U has also commenced negotiations with VOD content aggregator VONETIZE. A strategic partnership 

with VONETIZE would enable TV2U to deliver thru its Ivan -X Platform, the latest premium on-demand 

content from 8 weeks after theatrical release, up to 4K HD quality, a back catalogue of more than 1,000 

movies, approximately 180 new releases per year, refresh 10 new releases each month, provided as pay per 

view or purchase to own as an on-demand stream or download to device. All movies will be dubbed and/or 

subtitled in Portuguese bringing to the Brazilian market the latest localized movies ahead of iTunes, Cable/Sat-

ellite Operators and Netflix. Negotiations with VONETIZE will include access to VOD coverage for the 

LATAM region namely; Brazil, Mexico, Columbia, Argentina, Peru, Venezuela, Chile, Ecuador, Guatemala, 

Cuba, Haiti, Bolivia, Dominican Republic, Honduras, Paraguay, Nicaragua, El Salvador, Costa Rica, Panama, 

Puerto Rico, Uruguay with the opportunity to expand into Asia and the CIS region notably Russia and the 

Ukraine. 

 

This arrangement would enable TV2U to provide consumers a competitive, cost effective personalized content 

offering of live premium and free to air channels, radio stations and the latest on-demand Hollywood movies 

that is a compelling alternative to the incumbent broadcasters and on-demand video services. 

 

TV2U are also seeking potential partners to expand the Brazilian business model to Argentina and the Carib-

bean. 
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_______________________________________________________________________________________________ 

 GLOBAL OFFICE LOCATIONS 

UNITED KINGDOM HONG KONG INDONESIA 

MALAYSIA SYDNEY PERTH 

INDONESIA BUSINESS UPDATE 

INDOSAT OOREDOO 

TV2U has completed the signing of a Memorandum of Understanding with Indonesian telecommunications 

services and network provider PT Indosat Tbk. (commonly referred to as Indosat Ooredoo) to explore the 

potential business opportunities regarding the provision of TV2U’s video streaming application and platform.  

 

Indosat Ooredoo offers communication services for mobile-phone users, both for prepaid and post-paid, under 

the brands Matrix Ooredoo, Mentari Ooredoo and IM3 Ooredoo. The company also provides fixed-voice 

services (including international direct dialling) and multimedia, Internet, and data communication services.  

 

PT Futbal Momentum Asia (FMA) is the holder of the World Cup license rights in Indonesia and Indosat 

Ooredoo is the holder of broadcast rights over internet protocol. It is expected that the World Cup will attract 

more than one million viewers with the event to start June 2018 TV2U and Indosat Ooredoo are in discussions 

on using TV2U’s IVAN-X web interface platform to stream broadcast feeds of the World Cup. 

PGASCOM 

TV2U is continuing to work with PGASCOM in commercially deploying OTT steaming services in Indonesia. 

It is expected that the final items of head-end equipment will be delivered to PGASCOM’s facility shortly. 

On receipt of these final items PGASCOM will release the second payment equating to 65% of the total 

invoice. Installation of all the Head-End is expected to be completed shortly, as previously stated TV2U’s 

Head-End located at NTT’s datacentre in KL Malaysia is ready as a backup to PGASCOM and SMARTFREN 

service. 

 

TV2U’s team is currently in Jakarta finalizing the technical requirement prior to the commercial launch of the 

OTT Platform with SMARTFREN and undergoing marketing strategies with PGASCOM who are actively 

promoting OTT services to ISPs and partners in Indonesia. 

 

INVESTOR ENQUIRIES: 

Corporate Communications: David Adams 

Email: david@tv2u.com 

ABOUT TV2U 

TV2U provides a Complete “White Labelled” TV and Entertainment Managed Service from the Cloud low-

ering the barriers of market entry and operator risk by reducing the need for high upfront   capital Investment 

or big-ticket operational overheads. Our Modular SaaS (Software as a Solution) that integrates seamlessly into 

an existing Operator’s platform and workflow bringing Management, Security, Control and Delivery Effi-

ciency Over Any Network to Any Device. TV2U provides a Personalized customer viewing Experience 

Whilst Maximizing operator revenue through Real-time Intelligence. TV2U delivers a personalized individual 

viewing experience, by delivering content to a consumer based on their viewing. TV2U maximizes revenue 

by delivering personalized targeted advertising based on a geography, demographic or an individual. Adver-

tising can be dynamically stitched into a live stream or for on-demand inserted pre and post content. TV2U’s 

analytical platform is Immediate, Individual, Interactive, Intelligent and Influential. 
 

TV2U providing a cloud managed service that attracts, wins and retains customers, using disruptive person-

alized managed campaigns. Providing a set of software tools that empower its clients to proactively drive 

revenue generation while reducing churn rates by maintaining existing customer retention. 
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